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The 22nd Windoor Expo China

The 22nd Windoor Expo China concluded successfully 

in Guangzhou from March 8 to 10, 2016. With 546 

exhibitors, the 2016 expo received over 60,000 

professional buyers from 103 countries and regions.



Top 10 Buyers’ Countries & Regions

Australia, Hong Kong SAR, India, Malaysia, Philippines, Russia, 

Saudi Arabia, Singapore, Thailand and Turkey

Real Estate Developer	                 15%

Construction Company	                                        23%

Architect 	                         13%

Manufacturer	               8%

Contractor                                      16%

Trader	                                                                      25%

Buyers’ Geographical Breakdown

Buyers' Business Nature

America                  Africa         Europe	   Asia     Oceania



Purpose of Visit

Satisfaction of Buyers

Develop New Project     8%

Obtain Market Trends            10%

Maintain Customer Relationship       14%

Seek for Suppliers/Partners                                 20%

Seek for New Products                                          22%

Sourcing                                                                    26%

Quality of Exhibits	                               90% 

Brand Awarness of Exhibitors	                              94% 

Number of New Products	                       92% 

Quantity of Exhibitors                                 90% 

Concurrent Activities	                              90% 

Onsite Guidance & Services	                                  96%



Windoor Expo China gathers a large amount of quality 

suppliers. We find many innovative products and new 

technology here. 

Mr. Nick Busietta, Managing Director, Liminal 360

What Our Buyers Said

I’ve visited Windoor Expo China for 3 years. It always 

gives me good opportunity to capture new trends of 

the industry. I’ll be back next year.

Mr. Michael McGrath, Market Development Manager, 

Solatube Australia Pty Ltd

Windoor Expo China is well organized. It impresses 

me with its exhibits range, innovative products, and 

fair service. What surprises me most is those onsite 

activities which made my sourcing trip memorable. 

Mr.  A l e xey  Evg enyev i ch ,  G en e ra l  Mana g e r, 

Promstroymontazh



Brand Promotion	                                     80%

Marketing Info Collection	                      78%

Seek for Agents/Distributors	        63%

New Market Exploration	           70%

Maintain Customer Relationship	                             85%

Exhibitors Participation Objectives





50 pieces of awarded innovative products were showcased 

at Star Galaxy – the Innovation Zone covering every aspect 

of the new technology and innovation which reflected 

trends in 2016. Exhibitors demonstrated their innovative 

products and skills at the main stage of Star Galaxy and 

had close communication with the buyers onsite.

Innovation Zone – Star Galaxy



Contact us for more detai ls!

+ 86 20 8908 0309 

vps@citiexpo.com 


